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Tentang Laporan Tahunan

Prakata

Laporan Tahunan merupakan laporan kinerja
bisnis dan pertumbuhan skala ekonomi Perseroan
dalam satu tahun buku. Perseroan menyusun
laporan ini sebagai wujud dari implementasi
prinsip-prinsip Tata Kelola Perusahaan yang baik,
yakni Transparansi, Akuntabilitas, Responsibilitas,
Independensi, dan Fairness (Kewajaran). Sekaligus
memenuhi Peraturan OJK No. 29/POJK.04/2016
mengenai Laporan Tahunan Emiten atau
Perusahaan Publik.

Laporan ini disusun berdasarkan SEOJK No.16/
POJK.04/2021 tentang bentuk dan isi laporan
tahunan emiten atau perusahaan publik. Tidak
hanya laporan tahunan, dalam periode yang sama
Perseroan juga menyusun laporan keberlanjutan
sebagaimana sesuai dengan peraturan OJK No.
51/POJK.03/2017 tentang penerapan keuangan
berkelanjutan bagi Lembaga Jasa Keuangan, Emiten,
dan Perusahaan Publik.

Laporan tahunan maupun laporan keberlanjutan
disusun menjadi 1 (satu) buku oleh Perseroan

agar pemangku kepentingan dapat melihat secara
langsung aspek dan sudut pandang pelaporan antara
kedua laporan tersebut.

Foreword

The Annual Report is a report on the business
performance and growth of the Company’s
economies of scale in one financial year. The
Company compiled this report as a manifestation
of the implementation of the principles of Good
Corporate Governance, namely Transparency,
Accountability, Responsibility, Independence, and
Fairness. Also, comply with OJK Regulation No.
29/P0OJK.04/2016 regarding the Annual Report of
Issuers or Public Companies.

This report is prepared based on SEOJK No.16/
POJK.04/2021 regarding the form and content of
the annual report of issuers or public companies.
Not only the annual report, in the same period
the Company also prepares a sustainability
report in accordance with OJK regulation no. 51/
POJK.03/2017 concerning the Implementation
of Sustainable Finance for Financial Service
Institutions, Issuers, and Public Companies.

The annual report and sustainability report are
prepared separately by the Company so that
stakeholders can see directly the aspects and
perspectives of reporting between the two reports.
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Tema Laporan Tahunan

Creative Digital Media

Maraknya pertumbuhan media digital di Indonesia,
Perseroan telah mengambil langkah pasti untuk
mengubah posisi bisnis. Saat ini Perseroan melakukan
reposisi bisnis dengan fokus pada Media dan
pembuatan Konten. Perseroan telah melepas atau
menjual sepenuhnya kepemilikan saham di PT Link Net
Tbk kepada Axiata Investment dan PT XL Axiata Tbk.

Melalui laporan tahunan ini, Perseroan menempatkan
tema “Creative Digital Media” sebagai wajah baru
portofolio bisnis Perseoran, ilustrasi wajah baru
Perseroan terefleksi secara abstrak pada design cover
buku laporan tahunan ini. Gambar tema Perseroan
memberikan arti sebuah terobosan identitas baru di
tahun 2022.

Dari nama “Creative Digital Media” Perseroan akan
berfokus dalam mengembangkan sebuah layanan
media digital dengan informasi dan berita kepada
publik berstandar jurnalisme yang tinggi dengan
menjunjung tinggi nilai integritas, obyektivitas,
imparsialitas, dan akurasi berita. Selain media digital,
Perseroan juga akan menciptakan produk-produk
kreatif dalam bentuk konten dan berbagai media
activation.

Creative Digital Media

With the rapid growth of digital media in Indonesia,
the Company has taken definite steps to change

its business position. The Company is currently
repositioning its business with a focus on Media and
Content Creation. The Company has disposed of or
fully sold its share ownership in PT Link Net Tbk to
Axiata Investment and PT XL Axiata Tbk.

Through this annual report, the Company puts the
theme “Creative Digital Media” as the new face of the
Company’s business portfolio, the illustration of the
new face of the Company is reflected in the abstract on
the cover design of this annual report. The Company’s
theme image conveys the meaning of a new identity
breakthroughin 2022.

From the name “Creative Digital Media” the Company
will focus on developing a digital media service with
information and news to the public of high journalism
standards by upholding the values of integrity,
objectivity, impartiality, and news accuracy. In addition
to digital media, the Company will also create creative
products in the form of content and various media
activations.
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Kesinambungan Tema

Broadband

the Futura

Road to the Future

Sejak dua tahun sebelumnya, Perseroan sudah menjadi salah satu perusahaan
penyedia layanan jasa jaringan pita lebar berkecepatan tinggi dan televisi
berbayar terdepan di Indonesia. Oleh karena itu, untuk menyatakan

layanan terpadu melalui pita lebar berkecepatan tinggi, termasuk dalam
menghantarkan layanan siaran televisi berbayar, Perseroan menggunakan
kata-kata BROADBAND UNITED dalam setiap tema Laporan Tahunan
Perseroan. Tema “Road to the Future” menggambarkan bahwa Perseroan
adalah penyedia layanan jasa jaringan pita lebar berkecepatan tinggi dan
siaran televisi berlangganan yang menjadi rekanan masyarakat dalam
membangun masa depannya.

Since the previous two years, First Media had become one of the leading
company in providing high speed internet broadband services and pay
television services in Indonesia. Therefore, to represent an integrated service
through high speed broadband, including to deliver subscription television
service, First Media adopts the term BROADBAND UNITED in each theme
of First Media’s Annual Report. The theme “Road to the Future” illustrates
that First Media is a provider of high speed broadband internet service and
subscription television service that becomes a great partner for community in

developing their future.

Welcoming the Future

Masyarakat di Indonesia menjadi bagian dari masyarakat dunia yang
menyambut perubahan wajah kehidupan dunia yang berubah dengan cepat
karena pengaruh perkembangan pesat dari TIK. Mencermati perkembangan
TIK dan perubahan kehidupan masyarakat di seluruh dunia, Perseroan
turut meningkatkan kemampuan performa layanan jasa jaringan pita lebar
dan siaran televisi berlangganannya dengan terus memperbaharui TIK dan
memperluas konfigurasi jaringannya untuk menyambut masa depan dengan
kesiapan teknologi yang terus dikembangkan.

People in Indonesia has become part of worldwide community to welcome the
rapid change of live impacted by the advance growth of ICT. Examining the
rapid growth of ICT and the changes of people’s life all over the world, First
Media also improves the performance of its high speed internet broadband
service and subscription television service as well as upgrading the ICT
technology and expanding network configuration in welcoming the future

along with continuous growth of modern technology.



Bmadhaud

2014

Broadband Leader

Langkah strategis Perseroan dalam meningkat performa perusahaan di
tahun 2014, meliputi etika bisnis yang bermartabat, kebijakan dan prosedur,
manajemen risiko, pengendalian dan pengawasan internal, kepemimpinan,
pengelolaan tugas dan tanggung jawab, pemberdayaan manajemen dan
karyawan, sejalan dengan pengembangan TIK dan perluasan konfigurasi
jaringan jasa layanan Perseroan telah merubah positioning Perseroan dari
pelopor layanan telekomunikasi dan multimedia terpadu di Indonesia,
menjadi penyedia jaringan pita lebar berkecepatan tinggi dan siaran televisi
berlangganan terkemuka di Indonesia untuk menjadi rekanan terbaik bagi
masyarakat dalam menyambut masa depan yang semakin canggih.

First Media’s strategic move in increasing its performance in 2014, includes
adignified business ethics, rules and procedure, risk management, internal
control and supervision, leadership, task management and responsibility,
empowering management and employee, inline with the growth of ICT

and expansion of network service configuration. First Media has changed

its corporate position, from pioneer of integrated telecommunication and
multimedia services in Indonesia to become a high speed broadband internet
service provider and the most advance subscription television provider in
Indonesia and become a great partner for community in welcoming future

modern technology.
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Enliven the Broad World

Broadband

Menyemarakkan kehidupan masyarakat Indonesia untuk terkoneksi

dengan dunia luas. Dalam beberapa tahun terakhir, kebutuhan kebanyakan
masyarakat di perkotaan di Indonesia akan akses layanan internet semakin
tinggi. Fenomena ini terus menjalar ke masyarakat di berbagai lapisan
masyarakat di seluruh Indonesia. Kebutuhan untuk mengakses informasi,
hiburan, pendidikan, berkarya, hingga mengaktualisasi diri di tengah
kehidupan masyarakat yang semakin kompetitif menjadi semakin luas.
Keseharian kehidupan semakin marak dengan jaringan layanan internet yang
didukung dengan perkembangan pesat TIK. Sebagai perusahaan penyedia
jaringan pita lebar berkecepatan tinggi dan siaran televisi berlangganan
terkemuka di Indonesia, Perseroan mampu menyemarakkan kehidupan
masyarakat Indonesia yang terkoneksi dengan kehidupan masyarakat seluruh
dunia.

Enliven the lives of many Indonesian to be connected with the extensive world.

In the last few years, demand of high internet access in most cities in Indonesia
increase rapidly. This phenomenon continues to spread to the community

from various levels of society in Indonesia. The necessity to access information,
entertainment, education, work, until self-actualization are widely spreading in
the middle of competitive community. Daily lives are enliven with internet service
network that supported with rapid development of ICT. As a leading company in
high speed broaband services and subscription television services, First Media is

capable to enliven the lives of Indonesian that are connected to all over the world.

016
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2016

The Best Partner in Digital Life

PT First Media Tbk secara konsisten terus mengembangkan kemampuan
layanannya yang berbasis TMT untuk menjadi pemimpin bisnis di bidang
tersebut di Indonesia. Sejalan dengan komitmen First Media untuk

menjadi yang terdepan dalam industri TMT di Indonesia, First Media juga
mengembangkan layanannya sebagai penyedia konten siaran untuk jasa
penyiaran televisi dan penyelenggaraan usaha sinema yang bergerak dalam
bidang penyedia jaringan bioskop. Konten siaran tersebut menjadi salah satu
aspek penting dalam kegiatan First Media dalam memberikan nilai tambah
dan pembeda pada layanan First Media. First Media selama tahun 2016
terus meningkatkan kemampuan untuk menjadi REKANAN TERBAIK bagi
rencana Pemerintah dan kebutuhan masyarakat dalam usahanya menambah
kemampuan kontribusi terhadap pembangunan ekonomi nasional dalam
KEHIDUPAN DIGITAL dewasa ini.

First Media consistently develop its TMT based service ability to be the business
leader in that sector in Indonesia. Aligned with First Media commitment to
become pioneer in TMT industry in Indonesia, First Media also develop its services
as content provider for the subscription television services and cinema chain
business. Broadcasting content has become an important aspect in First Media
business activities to provide added value and distinguish the service of First
Media. During 2016, First Media continues to enhance its performance to be

the BEST PARTNER for the Government plan and society necessity in its efforts

to elevate its ability to contribute in national economic development in current
DIGITALLIFE.
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Strengthening
Business Portfolio

quadhand

Sebagai pelaku usaha dalam bisnis TMT,
First Media senantiasa memberikan
pengabdiannya untuk mengembangkan
jaringan telekomunikasi dan konten
untuk kemajuan Indonesia. Strategi
keberlanjutan First Media dalam
pengembangan usaha TMT adalah
melalui inisiasi penguatan portfolio
usaha di setiap unit-unit usahanya.
Langkah penguatan portofolio usaha
ini merupakan keputusan strategis
First Media dalam memenuhi tanggung
jawabnya sebagai rekanan terbaik
digital. Sepanjang tahun 2017 First
Media telah melaksanakan praktik atau
implementasi tata kelola perusahaan
yang profesional seperti keterbukaan
informasi, keseimbangan keuangan,
efektivitas operasional dan kreatifitas
usaha. Hal ini merupakan bentuk
realisasi komitmen First Media dalam
menjaga kekokohan profil usahanya
serta langkah positif untuk menjadi
pemimpin bisnis TMT di Indonesia.

As a business entity in the TMT
business, First Media always

provides its dedication to develop
telecommunication network and
content for the improvement of
Indonesia. First Media sustainability
strategy in TMT business development
is through initiation of strengthening
business portfolio in each of its
business units. The business portfolio
reinforcement is the First Media’s
strategic decision to fulfill its
responsibilities as the best digital
partner. Throughout the year 2017 First
Media has implemented professional
corporate governance practices such

as information disclosure, financial
stability, operational effectiveness and
business creativity. This is a form of
realization of First Media’s commitment
in maintaining the robustness of its
business profile as well as a positive step
to become a TMT business leader in

Indonesia.



2018

2019

Ridding The Wave

Keberlanjutan strategi First Media dalam pengembangan usaha TMT menjadi
sebuah target utama Perseroan setiap tahun. Sepanjang tahun 2018, First
Media sangat fokus pada pengembangan dan akselerasi kinerja anak-

anak usaha Perseroan antara lain dalam bidang penyediaan infrastruktur
telekomunikasi dan in-building solution, jasa nilai tambah kartu panggil, jasa
layanan internet, penyediaan konten berita, serta rumah produksi untuk

penyediaan iklan dan konten siaran televisi.

The sustainability of First Media’s strategy in developing the TMT business
is becoming the Company’s main target every year. Throughout 2018, First
Media was very focused on developing and accelerating the performance
of the Company’s subsidiaries, among others, engaged in the provision

of telecommunications infrastructure and in-building solutions, calling
card value-added services, internet services, provision of news content,
and production houses for providing advertising and television broadcast

content.

Expanding Business Investment

Dalam menghadapi persaingan bisnis, pada tahun 2019 Perseroan
mengusung tema “Expanding Business Investment” sebagai bentuk
komunikasi kepada publik bahwa Perseron kembali melakukan inisiasi
pemekaran usaha. Salah satu perwujudan tema adalah program strategis
Perseroan untuk mengakuisisi beberapa perusahaan yang bergerak dalam
bidang usaha media. Bergabungnya anak-anak perusahaan baru tersebut
menambah portofolio bisnis khususnya dalam bidang media. Perseroan
optimis bahwa anak-anak usahanya dapat memajukan nilai bisnis,
menguatkan posisi keuangan, serta meningkatkan nilai Perseroan bagi

pemegang saham dan pemangku kepentingan.

In facing business competition, in 2019 the Company carries the theme
“Expanding Business Investment” as a form of communication to the public that
Perseron is again initiating business expansion. One manifestation of the theme
is the Company’s strategic program to acquire several companies engaged in
the media business. The joining of these new subsidiaries adds to their business
portfolio, especially in the media sector. The Company is optimistic that its
subsidiaries can advance business value, strengthen their financial position, and

increase the Company’s value for shareholders and stakeholders.
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Broadband'' /'

Tema ini berbicara mengenai
adanya cakrawala baru dalam
model bisnis Perseroan di tengah
terpaan Pandemi Covid-19.
Perseroan memandang adanya
ketepatan lanskap bisnis, dimana
model bisnis Perseroan yang
banyak berkonsentrasi di bidang
Teknologi, Informasi dan Komunikasi
(TIK) selaras dengan kebutuhan
pasar saat ini terhadap produk

dan layanan digital. Perseroan
sangat bersyukur bahwa investasi
bertahun-tahun dalam bidang

ini memberikan dampak yang
sangat berarti bagi Indonesia di
tengah Pandemi Covid-19. Makna
cakrawala baru (a new horizon) tidak
hanya untuk Perseroan semata,
melainkan ditujukan juga kepada
masyarakat Indonesia untuk melihat
sudut pandang yang baru terhadap

pentingnya arti digitalisasi.

A New Horizon

This theme talks about new horizons
in the Company’s business model in
the midst of the Covid-19 pandemic.
The Company views the accuracy of
the business landscape, where the
Company’s business model, which
concentrates heavily on Technology,
Information and Communication
(ICT) is in line with current market
needs for digital products and
services. The Company is very
grateful that years of investment in
this field has had a very meaningful
impact on Indonesia in the midst

of the Covid-19 Pandemic. The
meaning of a new horizon is not
only for the Company, but also for
the Indonesian people to see a new
perspective on the importance of

digitalization.



Business Repositioning

Broadband

Perseroan perlu melakukan
perubahan strategis untuk
memberikan dampak nilai ekonomi
Perusahaan secara berkelanjutan.
Perubahan yang dimaksud adalah
dengan tidak lagi berfokus

dalam segmen telekomunikasi

dan teknologi. Perseroan telah
melakukan business repositioning
untuk bersaing di dalam industri
yang berbeda. Berbagai kajian

dan pertimbangan bisnis yang
kompleks, Perseroan memutuskan
untuk beralih fokus ke industri
media kreatif dan pembuatan
konten. Kelompok usaha segmen
telekomunikasi dan teknologi sudah
bukan menjadi prioritas bisnis
bagi Perseroan, hal tersebut untuk
menunjang arah pengembangan
bisnis Perseroan di bidang media
kreatif dan pembuatan konten.
Bagi Perseroan, beralihnya fokus
ke industri yang baru merupakan
sebuah kebijakan strategis agar
dapat mempertahankan keberadaan
dan keberlanjutan bisnis, serta
menjaga nilai ekonomi di dalam

Perseroan.

The Company needs to make
strategic changes to impact the
Company’s economic value in a
sustainable manner. The change

in question is to no longer focus

on the telecommunications

and technology segment. The
Company has carried out business
repositioning to compete in different
industries. Various studies and
complex business considerations,
the Company decided to shift

its focus to the creative media
industry and content creation. The
telecommunication and technology
segment business group is no longer
a business priority for the Company,
this is to support the direction of the
Company’s business development

in the field of creative media and
content creation. For the Company,
shifting focus to a new industry is a
strategic policy in order to maintain
the existence and sustainability of
the business, as well as maintain

economic value within the Company.
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Tinjauan Bisnis Media Kreatif

Creative Media Group

Perseroan mengawali tahun ini dengan mengalihkan
fokus ke industri yang baru, yakni media dan
pembuatan konten. Beralihnya Perseroan ke industri
yang baru sebagai langkah untuk mempertahankan
nilai ekonomi Perseroan, serta membangun identitas
baru dalam First Media Group. Pembaruan identitas
ini merupakan cara Perseroan untuk membangkitkan
semangat baru bagi pemangku kepentingan.
Perseroan optimis bahwa industri media dan
pembuatan konten merupakan bisnis yang menjajikan
dan dibutuhkan di Indonesia.

Dalam memulai perjalanan bisnis ini, Perseroan
mengawali dengan menempatkan sebuah konsep

arah bisnis First Media Group, yaitu konsep bertajuk
‘Creative Media Group’ sebagai bentuk identitas arah
bisnis kelompok usaha First Media ke depan. Bagi
Perseroan, bisnis media dan pembuatan konten
adalah bisnis kreatif yang perlu diolah secara strategis
karena dapat menjadi nilai kompetensi bagi Indonesia.

Penempatan konsep ini bertujuan sebagai wadah
berkumpulnya para content creator yang dapat
menciptakan ide-ide yang kreatif dan strategis.
Perseroan meyakini bahwa konten merupakan produk
kreatif yang dapat memberikan nilai kompetitif
tidak hanya bercakup di skala nasional, melainkan
dapat bersaing secara global. Sudut pandang
inilah yang menjadi nilai kepercayaan Perseroan
untuk mengalihkan fokus bisnis First Media

dari telekomunikasi dan teknologi ke media dan
pembuatan konten.

Creative Media Group

The company started this year by shifting its focus to
a new industry, namely media and content creation.
The transfer of the Company to a new industry as a
step to maintain the Company’s economic value, as
well as to build a new identity within the First Media
Group. This identity renewal is the Company’s way
to generate new enthusiasm for stakeholders. The
Company is optimistic that the media and content
creation industry is a promising and needed business
in Indonesia.

In starting this business journey, the Company started
by placing a concept for the First Media Group
business direction, namely ‘Creative Media Group’

as a form of identity for the business direction of the
First Media business group going forward. For the
Company, the media business and content creation
are creative businesses that need to be strategically
processed because they can become a competency
value for Indonesia.

The placement of this concept aims to be a gathering
place for content creators who can create creative
and strategic ideas. The Company believes that
content is a creative product that can provide
competitive value not only on a national scale, but
also globally. This point of view is the value of the
Company’s trust in shifting the focus of First Media’s
business from telecommunications and technology to
media and content creation.



Dalam implementasi konsep ‘creative media group’,
Perseroan senantiasa membangun dan menjaga
kesinambungan dan kolaborasi setiap unit usaha.
Tata kelola perusahaan melalui fungsi pengawasan
First Media dengan 3 (tiga) nilai disiplin, yaitu product
leadership, operational excellence dan customer intimacy
akan menjadi pedoman dalam mengelola bisnis media
dan pembuatan konten. Pedoman tersebut sangat
sesuai dengan konsep bisnis First Media yang dapat
mendorong kreatifitas setiap anak usahanya untuk
menghasilkan bisnis yang berkelanjutan. Pandangan
First Media melalui ketiga disiplin nilai tersebut
merupakan pilar pengokohan korporasi untuk dapat
bersaing di tingkat global.

Selain hal tersebut, Perseroan juga senantiasa
meningkatkan kualitas tata kelola sumber daya
manusia yang merupakan basis keberhasilan
operasional usaha. Khususnya, untuk memperkuat
konsep ini Perseroan akan banyak menyasar

dan mengumpulkan generasi milenial di dalam
kelompok usaha First Media. Selain membuka
lapangan pekerjaan baru, generasi tersebut perlu
dieksplorasipotensinya agar dapat menjadi generasi
yang tangguh dan mendunia. Perseroan sangat yakin
bahwa perjalanan bisnis Perseroan dalam industri
media dan pembuatan konten akan membawa nilai
ekonomi baru bagi seluruh pemangku kepentingan,
serta membantu Pemerintah membangun
perekonomian Indonesia khususnya ekonomi kreatif.

In implementing the concept of ‘creative media
group, the Company always builds and maintains
the continuity and collaboration of each business
unit. Corporate governance through the supervisory
function of First Media with 3 (three) discipline
values, namely product leadership, oper product
leadership, operational excellence and customer
intimacy, will serve as guidelines in managing

the media business and content creation. These
guidelines are very much in line with First Media’s
business concept which can encourage the creativity
of each of its subsidiaries to produce a sustainable
business. First Media’s view through these three
value disciplines is a pillar of strengthening the
corporation to be able to compete at a global level.

In addition to this, the Company also continuously
improves the quality of human resource governance
which is the basis for the success of business
operations. In particular, to strengthen this concept,
the Company will target and gather the millennial
generation in the First Media business group. In
addition to creating new job opportunities, this
generation needs to be explored in order to become a
strong and global generation. The Company strongly
believes that the Company’s business journey in the
media and content creation industry will bring new
economic value to all stakeholders, as well as help
the Government to develop the Indonesian economy,
especially the creative economy.
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Babad Ringkas 1994 - 2014

1994 - 2006

Pada tahun 1994 Perseroan didirikan dengan nama

PT Safira Ananda, setelah satu tahun berjalan, pada
tahun 1995 Perseroan mengubah nama menjadi PT
Tanjung Bangun Semesta. Tahun 1998 Perseroan
mengambilalih seluruh aset TV Kabel dari PT Anditirta
Indonusa dan berubah menjadi PT Tanjung Bangun
Semesta Tbhk pada tahun 1999. Pada tahun 2000
Perseroan melakukan penawaran umum saham perdana
Perseroan dan pencatatan di Bursa Efek Surabaya. Di
tahun yang sama, Perseroan mengubah nama menjadi
PT Broadband Multimedia Tbk serta meluncurkan
layanan televisi berlangganan di Bali dan Surabaya,
layanan akses internet dan ekspansi jaringan analog
tahap awal dimulai. Tahun 2001 Perseroan meraih
EBITDA Positif dan menyelesaikan ekspansi Jaringan
Analog tahap awal. Pada tahun 2002 Perseroan ditunjuk
sebagai penyedia tunggal jaringan JATS Remote Trading
milik Bursa Efek Jakarta (Kini Bursa Efek Indonesia).
Tahun 2003 Perseroan sukses meraih jumlah pelanggan
sebanyak 100 ribu. Tahun 2004 Perseroan meluncurkan
layanan internet dengan nama dagang “MyNet” serta
memperoleh sertifikasi ISO 9001 : 2000, pada tahun
2006 Perseroan mulai melakukan ekspansi jaringan
berbasis digital.

2007 - 2014

Pada tahun 2007, Perseroan mengubah nama menjadi
PT First Media Tbk dan melaksanakan penawaran
umum terbatas pertama. Mengubah merek korporasi
dari Kabelvision menjadi First Media, perubahan
tersebut bersamaan dengan memperkenalkan layanan
multimedia terbaru disebut Triple Play yaitu FastNet,
HomeCable dan DataComm. Peluncuran ketiga
layanan meraih hasil positif dengan meraih 41 ribu

pelanggan.

Memasuki tahun 2008, Perseroan mengambilalih PT
Link Net sebuah perusahaan yang bergerak dalam
bidang jasa internet. Selain itu, Perseroan mendirikan
PT First Media Production, PT First Media News dan
PT First Media Television, sebagai langkah membangun
portofolio bisnis media grup. Perseroan melakukan aksi
korporasi dengan melaksanakan Waran Seri |. Tahun
2009, Perseroan meraih peningkatan pendapatan
sebanyak 36% mencapai Rp 722 miliar dan EBITDA
sebesar Rp 199 miliar.

1994 - 2006

In 1994 the Company was established under the
name of PT Safira Ananda, after one year, in 1995
the Company changed its name to PT Tanjung
Bangun Semesta. In 1998, the Company acquired

all Cable TV assets from PT Anditirta Indonusa and
changed to PT Tanjung Bangun Semesta Tbk in 1999.
In 2000, the Company conducted its initial public
offering and listing on the Surabaya Stock Exchange.
In the same year, the Company changed its name

to PT Broadband Multimedia Tbk and launched

its subscription television service in Bali and
Surabaya, internet access service and early stage
analog network expansion. In 2001, the Company
achieved Positive EBITDA and accomplished the
initial expansion of the Analog Network. In 2002,
the Company was appointed as the sole provider of
JATS Remote Trading network owned by the Jakarta
Stock Exchange (now the Indonesia Stock Exchange).
In 2003, the Company succeeded in reaching 100
thousands of customers. In 2004, the Company
launched internet service under the trade name
“MyNet” and obtained ISO 9001: 2000 certification,
in 2006, the Company began expanding its digital-
based network.

2007 - 2014

In 2007, the Company changed its name to PT
First Media Tbk and carried out its first limited
public offering. Changing the corporate brand from
Kabelvision to First Media, this change coincided
with the introduction of a new multimedia service
called Triple Play, namely FastNet, HomeCable

and DataComm. The launch of the three services
achieved positive results by reaching 41 thousand

subscribers.

Entering 2008, the Company took over PT Link Net, a
company engaged in internet services. In addition, the
Company established PT First Media Production, PT
First Media News and PT First Media Television, as a
step to build the group’s media business portfolio. The
Company took corporate action by executing Series

| Warrants. In 2009, the Company achieved a 36%
increase in revenue to Rp 722 billion and EBITDA of
Rp 199 billion.



Perolehan angka EBITDA yang baik mendorong
Perseroan memperluas layanannya dengan
mendapatkan izin Broadband Wireless Access (BWA)
untuk daerah Jabodetabek dan Banten serta Sumatera
bagian Utara. Layanan Triple Play diperkuat dengan
meluncurkan layanan FastNet dengan kecepatan

10 Mbps, FastNet SOHO, HomeCable Ultimate dan
Family.

Tahun 2010 Perseroan menghadirkan layanan

High Definition yang pertama di Indonesia serta
meluncurkan layanan FastNet 20 Mbps dan paket
layanan FastNet Kids. Selain pembaruan produk,

segi pelayanan pelanggan diperkuat dengan
memperkenalkan layanan Premium Call Center, NSIA
Online Payment Facility, serta Perseroan melakukan
aksi korporasi dengan Pelaksanaan Penawaran Umum

terbatas II.

Tahun 2011, Perseroan melaju lebih agresif dalam
bisnis Triple Play dengan melakukan ekspansi
jaringan kabel, memperkenalkan layanan Video On
Demand, meluncurkan BeritaSatu News Channel
sebuah saluran berita dan melakukan aksi korporasi
pelaksanaan Waran Seri Il. Perseroan pada tahun
2012 terus melahirkan inovasi layanan terbaru
dengan meluncurkan fitur Personal Video Recording
dan teknologi OTT (Over the Top) melalui aplikasi
bernama First Media LIVE. Tahun 2013 Perseroan
telah mencapai jaringan homespassed sebanyak 1 juta
dengan produk FastNet berkecepatan 100 Mbps,
perluasan jaringan di kota Bandung, 50 kanal HD dan
pelaksanaan Waran Seri .

Tahun 2014 perjalanan Perseroan tetap dijalur inovasi
dan ekspansi yang memukau dengan meluncurkan
STB Berbasis Android, melakukan re-branding First
Media Live menjadi First Media GO dan mengakuisisi
beberapa perusahaan seperti PT MSH Niaga Telecom
Indonesia, PT Delta Nusantara Networks, PT Prima
Wira Utama, PT Mitra Mandiri Mantap, PT Cinemaxx
Global Pasifik.

Obtaining a good EBITDA figure encourages the
Company to expand its services by obtaining a
Broadband Wireless Access (BWA) permit for the
Jabodetabek and Banten areas as well as the northern
part of Sumatra. Triple Play services are strengthened
by launching FastNet services with a speed of 10
Mbps, FastNet SOHO, HomeCable Ultimate and
Family.

In 2010 the Company presented the first High
Definition service in Indonesia and launched the
FastNet 20 Mbps service and the FastNet Kids
service package. In addition to product updates,
the customer service aspect is strengthened by
introducing Premium Call Center services, NSIA
Online Payment Facility, and the Company taking
corporate actions with the Implementation of
Limited Public Offering II.

In 2011, the Company went more aggressively in the
Triple Play business by expanding its cable network,
introducing Video On Demand services, launching
BeritaSatu News Channel, a news channel and
taking corporate actions to execute Warrant Series
1. In 2012, the Company continued to produce new
service innovations by launching the Personal Video
Recording feature and OTT (Over the Top) technology
through an application called First Media LIVE. In
2013 the Company has achieved a homespassed
network of 1 million with FastNet products with a
speed of 100 Mbps, network expansion in the city of
Bandung, 50 HD channels and the implementation of

Series |l Warrants.

In 2014 the Company’s journey continued on a path
of impressive innovation and expansion by launching
an Android-Based STB, re-branding First Media Live
to First Media GO and acquiring several companies
such as PT MSH Niaga Telecom Indonesia, PT Delta
Nusantara Networks, PT Prima Wira Utama, PT Mitra
Mandiri Mantap, and PT Cinemaxx Global Pasifik.
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2015

Melalui entitas anak Perseroan
yaitu PTI, melakukan
peluncuran produk BOLT! 4G
Powerphone E1, BOLT! 4G
Tablet X1, BOLT! Mobile WiFi
Hydra, memperkenalkan aplikasi
BOLT! Talk, dan menjalankan
kolaborasi strategis BOLT! dan
Samsung serta memperkenalkan
ULTRALTE.

Entitas anak perseroan,
Cinemaxx berhasil
mengembangkan layanan
bioskop di berbagai daerah,
hingga mencapai 85 layar.
Melalui entitas anak Perseroan
yaitu MSH, melakukan
kerjasama PABX dengan Bank
Permata

Entitas anak Perseroan yaitu
PWU melakukan kerjasama
in-building solution (penguat
sinyal dalam gedung) dengan

5 operator terkemuka di
Indonesia. PWU juga berekpansi
ke Bali, Medan dan Bogor.
Perseroan bersama BMPA
mendirikan DSM.

Perseroan melepas kepemilikan
sahamnya di FMTV kepada
entitas anak Perseroan lainnya
yaitu LN dan CIAT.

Through its subsidiary, PTI
launched the products such
as BOLT! 4G Powerphone
E1,BOLT! 4G Tablet X1,
BOLT! Mobile WIFI hydra,
introduced BOLT! Talk
application and conducted
strategic collaboration between
BOLT! and Samsung and also
introduced ULTRA LTE.
Through its subsidiary,
Cinemaxx succeed developed
cinema service in several
location, obtain 85 cinema
screens.

Through its subsidiary, MSH,
conducted partnership to install
PABX with Bank Permata.
Through subsidiary, PWU,
conducted its in building
solution with 5 prominent
operators in Indonesia, PWU
also expands its business to
Bali, Medan and Bogor.

The Company and BMPA
established DSM.

The Company released its
shares ownership in FMTV
to other Company subsidiary
which is LN and CIAT.



2016
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BOLT! 4G LTE meraih
penghargaan TOP BRAND 2016
Merilis film layar lebar berjudul
“Blusukan Jakarta”

BOLT! 4G LTE meresmikan gerai
BOLT! Zone ke-2 di kota Medan
BOLT! 4G LTE meraih
penghargaan “Most Favourite
4G”

Penghargaan kepada BeritaSatu
News Channel dari Komnas
Pengendalian Tembakau
Membuka jaringan baru di kota
Malang, Jawa Timur

BOLT! 4G LTE meraih 2 juta
pelanggan

BOLT! 4G LTE meraih
penghargaan TOP IT and Telco
2016

Penghargaan diberikan kepada
BeritaSatu News Channel dari
Kementerian Perdagangan
Republik Indonesia

BOLT! meraih penghargaan

di ajang INDONESIA MOST
ADMIRED CEO (IMAC) AWARD
2016.

BOLT! 4G LTE achieved Top
Brand 2016 award.

Release a movie with the title
“Blusukan Jakarta”.

BOLT 4G LTE lauched 2nd
BOLT! Zone Store in Medan
City.

BOLT! 4G LTE obtained “Most
Favourite 4G” Award.

Award achievement to
BeritaSatu News Channel From
National Committee of Tobacco
Control.

New roll-out in Malang, East
Java.

BOLT! 4G LTE reached 2 million
subscribers.

BOLT! 4G LTE achieved TOP IT
and Telco 2016 Award.
Achievement to BeritaSatu
News Channel from Ministry of

Trade of Republic of Indonesia.

BOLT! achieved an award in
Indonesia Most Admired CEO
(IMAC) Award 2016.

027

PT First Media Tbk | Annual Report & Sustainability Report 2022



028

01 - Pendahuluan | Introduction

2017

BOLT! 4G meluncurkan layanan
300 Mbps

BOLT! 4G meraih penghargaan
TOP Brand Award 2017 kategori
Mobile Internet Service Provider
Penghargaan WOW Brand 2017
BOLT! 4G

Penghargaan Most Innovative
Internet Service-Seluler Award
2017

BOLT! 4G mencapai 3 Juta
Pelanggan

Link Net mendapat
Penghargaan Service Quality
Award 2017

Kolaborasi layanan OTT antara
First Media, BOLT! 4G dengan
HOOQ

BeritaSatu mendapatkan
penghargaan sebagai
Perusahaan Peduli Olahraga
2017 dari Kementerian Pemuda
dan Olahraga

Link Net mendapatkan
penghargaan dari Forbes
Indonesia - Best of The Best
Award The Top 50 Companies For
2017

Indonesia Institute Of Corporate
Directorship - Corporate
Governance Conference And
Award

Indonesia Corporate Secretary
Award 2017 - 5 Top GCG Issues in
Media Sector

BOLT! 4G release 300 Mbps
service.

BOLT! 4G obtained Top Brand
Award 2017 in Mobile Internet
Service Provider Category.
WOW Brand Award 2017.
BOLT! 4G obtained Most
Innovative Internet Service-
Cellular Award of 2017.

BOLT! 4G has achieved 3 million
subscriber.

Link Net obtained Service
Quality Award 2017.
Collaboration OTT service
between First Media, BOLT! 4G
with HOOQ.

BeritaSatu News Channel
obtained Charter Sport Care
2017 from Ministry of Youth
and Sports Affairs.

Link Net obtained Award from
Forbes Indonesia - Best of

The Best Award The Top 50
Companies for 2017.

Indonesia Institute of Corporate
Directorship - Corporate
Governance Conference and
Award.

Indonesia Corporate Secretary
Award 2017 - 5 Top GCG Issues

in Media Sector.



First Media meraih WOW Brand
Award 2018

First Media meraih Indonesia
Most Innovative Business Award
2018

First Media meraih 3
Penghargaan Contact Center
Service Excellence Award 2018
PT Link Net Tbk meraih
penghargaan Most Valuable
Brand dengan Brand Value US $
120 juta dan Brand Rating AA+
dari Brand Finance Asia Pacific.
BOLT 4G Ultra LTE masuk dalam
Top 100 Most Valueable Brand
Indonesia

PT Link Net Tbk meluncurkan
First Squad dalam
mengoptimalkan layanan ke
pelanggan

PT Link Net Tbk meluncurkan
layanan HBO GO mobile
bekerjasama dengan HBO Asia
PT Link Net Tbk meraih
penghargaan Indonesia Best
Brand Awards 2018

PT Link Net Tbk meraih mobile
DNA award 2018

TOP 1©6
)ST AL

First Media achieved WOW
Brand Awawrd 2018.

First Media achieved Indonesia

Most Innovative Business
Award 2018.

First Media achieved 3 (three)
Contact Center Service
Excellence Award 2018.

PT Link Net Tbk obtained Most
Valuable Brand with Brand
Value US$ 120 million and
Brand Rating AA+ from Brand
Finance Asia Pacific.

BOLT! 4G Ultra LTE part of 100

Most Valueble brand Indonesia.

PT Link Net Tbk launched First
Squad Program in optimizing
Service Level.

PT Link Net Tbk lauched HBO
Go mobile cooperated with
HBO Asia.

PT Link Net Tbk achieved Best
Brand Award 2018.

PT Link Net Tbk achieved
mobile DNA award 2018.
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2019

Penghargaan Indonesia WOW
Brand Award 2019 dalam
kategori Pay TV dari MarkPlus
The Best Content Marketing
Implementation in IT
Telecommunication/Office
Equipment

Perseroan mengadakan
kegiatan Tanggung Jawab Sosial
di Rumah Yatim Piatu Pondok
Kasih Agape

Perseroan menyelenggarakan
Rapat Umum Pemegang Saham
Tahunan dan Paparan Publik
Perseroan mendapatkan
penghargaan Sertifikat Emas

di satu kategori, yaitu Sistem
Manajemen Keselamatan dan
Kesehatan Kerja (SMK3)
Perseroan meraih penghargaan
Top 100 Most Valuable Brands
2019.

Perseroan meraih penghargaan
Service Quality Award (SQA)
2019

Perseroan meraih penghargaan
“Indonesia Most Innovative
Business Award 2019".
Perseroan meraih penghargaan
Indonesia Best Brand Awards
2019.

Perseroan meresmikan ekspansi
layanan internet dan tv kabel di
kota Batam.

Perseroan meluncurkan First

Warriors

Received the Indonesia WOW
Brand Award 2019 in the Pay TV
category from MarkPlus

The Company achieved The

Best Content Marketing
Implementationin T/
Telecommunication / Office
Equipment

The Company holds Social
Responsibility activities at the
Pondok Kasih Agape Orphanage
The Company holds an Annual
General Meeting of Shareholders
and Public Expose

The Company received a Gold
Certificate award in one category,
namely the Occupational Safety
and Health Management System
(SMK3)

The company won the 2019 Top
100 Most Valuable Brands award.
The company won the 2019
Service Quality Award (SQA)

The Company won the “Indonesia
Most Innovative Business Award
2019”

The Company won the 2019
Indonesia Best Brand Awards.
The Company officialy the
expansion of internet and cable tv
services in the city of Batam.

The Company launched First

Warriors
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BeritaSatu News Channel
meluncurkan program acara
terbaru berjudul “Zooming With
Primus”.

Konser First Festival yang
disalurkan di channel BeritaSatu
News Channel, Youtube : First
Media World dan in-house
channel First Lifestyle.

Aplikasi MyFirstMedia dengan
tampilan baru. Pelanggan
dapat mengakses berbagai
informasi mengenai produk
dan layanan Perseroan secara
digital.

Acara konferensi dengan tema
“Digital Talent Readiness for
Future Work”. Acara konferensi
ini berlangsung di Hotel
Aryaduta, Bandung.
Penghargaan peringkat tertinggi
atau Diamond Award untuk
kategori Internet Service for
Corporate Customers di ajang
bergengsi Customer Experience
Service Quality Award (CXSQA)
2020.

BeritaSatu News Channel
launched a new program

entitled “Zooming With Primus”.

The First Festival concerts are
channeled on the BeritaSatu
News Channel, Youtube: First
Media World and the in-house
channel First Lifestyle
MyFirstMedia app with a new
look. Customers can access
various information about
the Company’s products and
services digitally.

Conference event with the
theme “Digital Talent Readiness
for Future Work”. This
conference event took place at
the Aryaduta Hotel, Bandung
The highest ranking award

or Diamond Award for the
Internet Service for Corporate
Customers category at

the prestigious Customer
Experience Service Quality
Award (CXSQA) 2020.

HADIR DENGAMN TAMPILAN BARU DENGAM FITUR
LEEIH LENGKAP & REWARDS BERLIMPAHE

HEN AT R TR MR
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2021

Perseroan melalui anak °
usahanya PT Link Net Tbk telah

meraih sertifikat : Great Place to

Work®.

Perseroan melalui anak °
usahanya PT Link Net

Tbk meluncurkan aplikasi

pengukuran kinerja dan

pencapaian dinamai First Squad

Impact.

Perseroan melalui anak °
usahanya PT Link Net Tbk

menghadirkan produk OTT

Package dinamai First+ yang

menyediakan akses ke beragam

platform Over-The-Top (OTT).

Perseroan melalui anak °
usahanya PT Link Net Tbk
meluncurkan logo baru Link Net.

Perseroan dengan brand °
produk First Media untuk

keenam kalinya kembali

meraih penghargaan Indonesia

WOW Brand dari MarkPlus,

Inc. di kategori Pay TV dan

penghargaan perdana atas

kategori Internet Service.

Perseroan menjalin kemitraan
strategis dengan Google Cloud
untuk memenuhi kebutuhan
perusahaan dan pelanggan
korporasi.

Perseroan melalui lini bisnis °
yang bergerak dalam bidang

Media yaitu BeritaSatu Media

Holding menggelar Acara “The

12th 1ICD Corporate Governance

Award 2021”.

The Company through its
subsidiary PT Link Net Tbk has
received the certificate: Great
Place to Work®.

The Company through its
subsidiary PT Link Net Tbk
launched a performance and
achievement measurement
application called First Squad
Impact.

The Company through its
subsidiary PT Link Net Tbk
presents an OTT Package
product called First+ which
provides access to various Over-
The-Top (OTT) platforms.

The Company through its
subsidiary PT Link Net Tbk
launched the new Link Net logo.

The company with the First
Media product brand for the
sixth time won the Indonesia
WOW Brand award from
MarkPlus, Inc. in the Pay TV
category and the inaugural
award in the Internet Service

category.

The Company established a
strategic partnership with
Google Cloud to meet the needs
of enterprises and corporate

customers.

The Company through its
business line in the media
sector, namely BeritaSatu Media
Holding, held the “The 12th
11CD Corporate Governance
Award 2021” event.
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Perseroan melalui anak
usahanya PT Infra Solusi
Indonesia melalui First Academy
menggelar “Pasar Sakti” (Shop
and Share Awesome Knowledge -
Things and Inspiration).

e  Majalah Investor menggelar The Company through its
acara Awarding Investor subsidiary PT Infra Solusi
Awards 2021 dengan tema:
“Corporate Resilience in
Pandemic Era: Capitalizing New
Opportunities” live Streaming di
Beritasatu.com, Youtube dan
Facebook Beritasatu Media
pada Selasa 27 Juli 2021.

Indonesia through the First
Academy held “Pasar Sakti”
(Shop and Share Awesome
Knowledge - Things and

Inspiration).

° Investor Magazine held the

e Perseroan dengan melalui 2021 Awarding Investor

anak usahanya PT Link Net Tbk Awards with the theme:
dengan brand “First Media” “Corporate Resilience in
penghargaan Top 3 Customer
Service Champion

Pandemic Era: Capitalizing New
Opportunities” live Streaming
on Beritasatu.com, Youtube and
Facebook Beritasatu Media on

e Perseroan melalui anak Tuesday 27 July 2021.

usahanya PT Link Net Tbk telah

memperluas jangkauan jaringan e The Company through its
internet ke Kota Surakarta, subsidiary PT Link Net Tbk with
Jawa Tengah. the brand “First Media” was

awarded the Top 3 Customer
Service Champion in the Data &

Entertainment

e  The Company through its
subsidiary PT Link Net Tbk has
expanded its internet network
coverage to Surakarta City,

Central Java.
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Peristiwa Penting 2022
Important Events 2022

Januari| January

034

Untuk kedua kalinya, anak Perusahaan Perseroan
PT Link Net Tbk kembali meraih sertifikasi

Great Place to Work. Pencapaian ini menjadi
wujud komitmen dan konsistensi Link Net

dalam menciptakan employee experiences dan
meningkatkan employee engagement seluruh

First Squad, identitas kebanggaan karyawan

PT Link Net Tbk. Strategi dan implementasi
pengembangan budaya kerja berbasis delapan
nilai, pengembangan Sumber Daya Manusia
(SDM), sistem dan fasilitas hingga lingkungan
kerja yang kondusif merupakan pilar keberhasilan
ini.

For the second time, subsidiaries of the Company
PT Link Net Tbk again won the Great Place

to Work certification. This achievement is a
manifestation of Link Net’s commitment and
consistency in creating employee experiences
and increasing employee engagement for

the entire First Squad, the identity of PT Link
Net Thk’s employees pride. The strategy and
implementation of developing a work culture
based on eight values, developing Human
Resources (HR), systems and facilities to a
conducive work environment are the pillars of
this success.



OPTICAL &
NETWORK TRANSFORN

Anak Usaha Perseroan, PT Link Net Tbk

dengan brand First Media, dan Cisco (NASDAQ:
CSCO) mengumumkan perluasan jaringan ke
kecepatan 400G per panjang gelombang untuk
mendukung peningkatan permintaan bandwith
dari perumahan dengan jaringan kabel Fiber-To-
The-Home (FTTH), pelanggan korporasi optik
metro, serta lingkungan kerja baru yang kini
menggunakan sistem hybrid. Link Net melakukan
ekspansi ini dengan menggunakan platform
Cisco guna meningkatkan dan mengoptimalkan
pengalaman pelanggan secara menyeluruh. Link
Net merupakan pelanggan pertama di Indonesia
yang mengadopsi Cisco Routed Optical Networking.

The Company’s subsidiary PT Link Net Tbk
(“LINK”) under the First Media brand, and

Cisco (NASDAQ: CSCO) announced a network
expansion to 400G per wavelength to support
the increasing demand for bandwidth from
residential with Fiber-To-The-Home ( FTTH),
metro optics corporate customers, as well as a
new work environment that is now using a hybrid
system. Link Net undertakes this expansion using
the Cisco platform to enhance and optimize the
overall customer experience. Link Net is the first
customer in Indonesia to adopt Cisco Routed
Optical Networking.
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ZTE Corporation (0763.HK/000063.5Z),
perusahaan global terkemuka penyedia solusi

teknologi telekomunikasi, enterprise, dan

konsumen untuk internet seluler, mengumumkan
kolaborasinya dengan PT Link Net Tbk (“LINK").
Kerja sama ini bertujuan untuk memberikan

pengalaman digital yang lebih baik dengan
menggunakan ZXONE 9700 DWDM dalam
meningkatkan layanan jaringan Link Net di
Proyek Jayabaya. Penggunaan ZXONE 9700
DWDM, peralatan switching universal baru

berorientasi 100G atau lebih yang dapat
mendukung kecepatan transmisi 100G/400G/1T,
adalah untuk membangun information

superhighway dari Jakarta ke Surabaya. Produk

ini juga mampu mendukung pengap

likasian kabel

serat optik bawabh laut jarak jauh lebih dari 340
km, sehingga layanan jaringan untuk pelanggan

bisa terlindungi dengan lebih baik.

ZTE Corporation (0763.HK/000063.57), a
leading global provider of telecommunications,
enterprise and consumer technology solutions
for mobile internet, announced its collaboration
with PT Link Net Tbk (“LINK"). This collaboration
aims to provide a better digital experience by
using the ZXONE 9700 DWDM in improving
the Link Net network service in the Jayabaya
Project. The use of ZXONE 9700 DWDM, a new
universal switching equipment oriented 100G
or more that can support transmission speeds
of 100G/400G/1T, is to build an information
superhighway from Jakarta to Surabaya. This
product is also capable of supporting the
application of long-distance underwater fiber
optic cables of more than 340 km, so that
network services for customers can be better
protected.



apat Umum Pemegang Sal

PT First Media Thk

Rabu, 8

Pada hari Rabu, 8 Juni 2022, Perseroan

telah melaksanakan Rapat Umum Pemegang
Saham Luar Biasa dalam rangka persetujuan
untuk penyelesaian Transaksi Material atas
penjualan saham yang dimiliki Perseroan di
PT Link Net Tbk anak Perusahaannya. Rapat
ini menegaskan kepada Publik bahwa PT First
Media Tbk telah sepenuhnya resmi menjual
seluruh kepemilikan sahamnya di PT Link Net
kepada Axiata Investment (Indonesia) Sdn.
Bhd. dan PT XL Axiata Tbk.

On Wednesday, June 8, 2022, the Company
held an Extraordinary General Meeting

of Shareholders in order to approve the
settlement of Material Transactions for the
sale of shares owned by the Company in PT
Link Net Tbk, its subsidiary. This meeting
confirms to the public that PT First Media

Tbk has fully legally sold all of its share
ownership in PT Link Net to Axiata Investment
(Indonesia) Sdn. Bhd. and PT XL Axiata Tbk.
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CAASATU

MEDIA HOLDINGS

rsatuMelawanCorona

BeritaSatu Media Holdings (BSMH) di

tahun keduanya kembali menggelar ajang
penghargaan untuk orang-orang yang
berjasa bagi lingkungan, pendidikan,

sosial, kesehatan, ekonomi, hiburan, dan
kemasyarakatan bertajuk People and
Inspiration Awards 2022. Hal itu diungkapkan
Direktur Pemberitaan BeritaSatu Media
Holdings, Primus Dorimulu. Dalam

ajang penghargaan People and Inspiration
Awards 2022 yang diselenggarakan oleh
BeritaSatu Media Holdings, ada enam peraih
penghargaan dari enam kategori yang
tersedia dalam ajang People and Inspirations
Awards 2022.

BeritaSatu Media Holdings (BSMH) in

its second year held an award ceremony

for people who have contributed to the
environment, education, social, health,
economy, entertainment, and society entitled
People and Inspiration Awards 2022. This was
stated by the Director of BeritaSatu Media
Holdings, Primus Dorimulu. In the People and
Inspiration Awards 2022 held by BeritaSatu
Media Holdings, there were six award winners
from six categories available at the 2022
People and Inspirations Awards.

BeritaSatu Media Holdings (BSMH)

melalui Majalah Investor menggelar ajang
Investor Awards 2022 atau The Best Listed
Companies 2022. Dari proses panjang
penilaian yang dilakukan Tim juri Investor
Awards 2022, terpilih enam emiten terbaik
dari sebanyak 787 emiten yang tercatat di
BEI per Mei 2022. Enam emiten tersebut,
yaitu PT Adaro Energy Indonesia Tbk (ADRO),
PT Indo Tambangraya Megah Tbk (ITMG), PT
Industri Jamu dan Farmasi Sido Muncul Tbk
(SIDO), PT Medikaloka Hermina Tbk (HEAL),
PT Timah Tbk (TINS), dan PT Mark Dynamics
Indonesia Tbk (MARK).

Beritasatu Media Holdings (BSMH) through
Investor Magazine held the 2022 Investor
Awards or The Best Listed Companies 2022
event. From the long process of assessment
conducted by the 2022 Investor Awards
jury, the six best issuers were selected from
the 787 issuers listed on the IDX as of May
2022. Six These listed companies are PT
Adaro Energy Indonesia Tbk (ADRO), PT Indo
Tambangraya Megah Tbk (ITMG), PT Industri
Jamu and Pharmaceutical Sido Muncul Tbk
(SIDO), PT Medikaloka Hermina Tbk (HEAL),
PT Timah Tbk (TINS), and PT Mark Dynamics
Indonesia Tbk (MARK).
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Perseroan melalui anak usahanya dalam
bidang Media, yakni BeritaSatu Media
Holdings (BSMH) telah mengubah penamaan
atau rebranding menjadi B Universe.
Perubahan brand ini sebagai wujud untuk
mengubah arah visi bisnis Perseroan menjadi
lebih fokus dalam industri Media. B-Universe
sebagai perusahaan media, mempunyai
aspirasi akan memberi kontribusi dengan
membuka ruang diskusi yang kritis dan
konstruktif mengenai arah bangsa ke depan.

The company through its subsidiary in the
media sector, namely BeritaSatu Media
Holdings (BSMH) has changed the naming or
rebranding to B Universe. This trade name
change is a form of changing the direction of
the Company’s business vision to be more
focused on the media industry. B-Universe
as a media company, has aspirations to
contribute by opening a space for critical
and constructive discussion regarding the
direction of the nation going forward.
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Kegiatan Donor Darah

Selain kepada pelanggan, Perseroan juga
mengajak masyarakat untuk berpartisipasi
dalam kegiatan donor darah untuk membantu
menjaga stok kesediaan kantong darah
secara nasional. Di Indonesia diperkirakan
membutuhkan sekitar 5,1 juta kantong darah
setiap tahunnya. Perseroan bersama induk
usahanya, PT Multipolar Tbk mengadakan
kegiatan donor darah pada hari Kamis, 27
Oktober 2022 bertempat di Aula Lantai 21
Gedung Menara Matahari, Lippo Karawaci,
Tangerang. Dari kegiatan tersebut ada 108
(seratus delapan) orang yang berpartisipasi
sebagai pendonor.

Blood Donation Activities

In addition to customers, the Company

also invites the public to participate in
blood donation activities to help maintain a
national stock of blood bags. In Indonesia, it
is estimated that around 5.1 million bags of
blood are needed every year. The Company
and its parent company PT Multipolar Tbk
held a blood donation activity on Thursday,
October 27,2022, at the 21st Floor Hall

of Menara Matahari Building, Karawaci,
Tangerang. From these activities there were
108 (one hundred and eight) people who
participated as donors.

DONOR DARAH

KAMIS, 27 OKTOBER 2022
13:00 - 17:00
AULA LANTAI 21 MENARA MATAHARI

» Rugistrasi domgan scan R Code dl samping
i link. bit hy/DonorDarah I
fonara Matahan
san Betharry «62 A3A 1I74 G053

B saxx c -'.;r ¥ t..lu :'Jndlpnl_i:
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Ikhtisar Keuangan
Financial Highlights

Kinerja Neraca | Balance Sheet Performance 2022 2021 2020

Jumlah Aset Lancar
Total Current Assets 571.881 142.582 133.685

Jumlah Aset Tidak Lancar
Total Non-Current Assets

Jumlah Aset
Total Assets

699.209 4.442.640 6.472.362

1.271.090 4.585.222 6.606.047

In Million Rupiah (except stated otherwise)

Jumlah Liabilitas Jangka Pendek
Total Current Liabilities 1.652.441 4.404.354 4.920.800
Jumlah Liabilitas Jangka Panjang 24.905 150.476 759426

Total Non-Current Liabilities

Dalam Jutaan Rupiah (kecuali dinyatakan lain)

Jumlah Liabilitas
Total Liabilities 1.677.346 4.554.830 5.680.226

Jumlah Ekuitas

Total Equity (406.256) 30.392 925.821
Kinerja Usaha | Operating Performance
Pendapatan 140.413 151.800 188.697
Laba (Rugi) Kotor
GrossProft (loss) 61.983 64.865 85.168
g‘gé’fa%ggrgj")"e?fs'e (104.971) (93.959)  (137.030)
EBTDA (42.988) (29.094) (51.862)
Beban Penyusutan & Amortisasi
Depreciation & Amortization Expenses (2.677) (40.941) (48.704)
Beban Penurunan Nilai Investasi pada Entitas Asosiasi _ _
Impairment Loss of Investment in Associates (1.948.688)
Beban Penurunan Nilai Piutang Pihak Berelasi Non Usaha B B (346.386)
Impairment of Non-Trade Receivables Related Parties )
Kerugian Penurunan Nilai Aset Tidak Lancar Lainnya _
Impairment Loss of Other Non-Current Assets (283.034) (73.823)
Beban Keuangan (83.331)  (199.379)  (207.979)
Bagian Atas Laba Neto Entitas Asosiasi
Equity in Net Profit of Associates seds = Zian
Lain-Lain Neto (94.567) 978.737 459.296
Ineame Tox Expenne " (5.934) b)) B
Egsgs! ch?rh tuhne?(igflan (281.170)  (1.265.864) (21.478)
Laba (Rugi) yang dapat diatribusikan kepada:

- Profit (Loss) Attributable to:

&3 Pemilik entitas induk

fg 5 Equity Holders of the Parent Entity (270.930) (1.391.183) 367

% § Kepentingan Non-Pengendali

E’: g Non - Controlling Interests (10.240) 125.319 (21.845)

g u? Jumlah Penghasilan (Rugi) Komprehensif Tahun Berjalan

g s Total Comprehensive Income (Loss) for the Year (436.648) (895.429) 13.216

o wn

58 Laba (Rugi) Komprehensif yang dapat diatribusikan kepada:

8 & Comprehensive Income (Loss) Attributable to:

: E Pemilik Entitas Induk

;T; Equity Holders of the Parent Entity (426.408) (1.020.748) 35.061

;5 Kepentingan Non-Pengendali

Non - Controlling Interests (10.240) 125319 (21.845)

Laba (Rugi) Per Saham Dasar* (156) (799) 0

Basic Earning (Losses) Per Share*
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*Dalam Jutaan Rupiah (kecuali dinyatakan lain)

*In Million Rupiah (except stated otherwise)

Rasio | Ratio (%)

Marjin Laba Kotor
Gross Margin

Marjin EBITDA
EBITDA Margin

Marjin Laba (Rugi) Tahun Berjalan
Profit (Loss) for The Year Margin

Rentabilitas Modal
Return on Equity

Rentabilitas Aset
Return on Assets

Rasio Lancar
Current Ratio

Rasio Liabilitas terhadap Ekuitas
Debt to Equity Ratio

Rasio Liabilitas terhadap Aset

44,14
(30,62)
(200,24)
69,21
(22,12)
34,61
(412,88)

131,96

42,73 45,13

(19,17) (27,48)
(833,90) (11,38)
(4.165,12) (2,32)
(27,61) (0,33)
3,24 2,72
14.986,94 613,53

99,34 85,99

Debt to Assets Ratio

Skala Organisasi
Organization Scale

2022

2021

2020

Jumlah Karyawan

Numbers of Employee

476

618

649

Total Pendapatan*
Total Revenue*
Total Kapitalisasi
Total Capitalization
> Total Liabilitas*
Total Liabilities*

140.413

1.677.346

151.800

4.554.830

188.697

5.680.226

> Total Ekuitas*
Total Equity*

(406.256)

30.392

925.821

> Total Aset*
Total Asset™

1.271.090

4.585.222

6.606.047

Ikhtisar Kinerja Saham
Share Performance Highlights

Kinerja Saham | Share Performance

2022

2021

2020

Laba (Rugi) Per Saham Dasar (Rp)
Basic Earning (Losses) Per Share (Rp)

Jumlah Saham yang Beredar (Saham)
Outstanding Shares (Shares)

Jumlah Saham Rata-rata Tertimbang (Saham)
Weighted Average Shares (Shares)

Nilai Buku Per Saham (Rp)
Book Value Per Share (Rp)

(156)

1.742.167.907

1.742.167.907

(233)

(799)

1.742.167.907

1.742.167.907

17

1.742.167.907

1.742.167.907

531
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Harga Saham | Share Price Kuartal 1 Kuartal 2 Kuartal 3 Kuartal 4
g 1st Quarter 2nd Quarter 3rd Quarter 4th Quarter

2022

Tertinggi (Rp)

Highest 655 342 234 181

Terendah (Rp)

Lot 324 190 170 94

Akhir (Rp)

Closing 332 218 173 99

‘\jg:mg (Saham) 822.587.900 448.009.900 71.506.700 35.666.400

Kapitalisasi Pasar (Rp)

Market Capitalization (Rp) 578.399.745.124  379.792.603.726 301.395.047.911  172.474.622.793

2021

Tertinggi (Rp) 440 890 1.320 1675

Highest

Usirerdeullie] 346 350 590 530

Lowest

Akhir (Rp) 360 595 725 570

Closing

Vel i) 844.800 46.421.000 21.212.600 502.856.000

Volume (Shares)

Kapitalisasi Pasar (Rp)

Market Capitalization (Rp) 627.180.446.520  1.036.589.904.665 1.263.071.732.575  993.035.706.990

2020

Tertinggi (Rp) 368 474 420 535

Highest

arerdini) 240 308 262 272

Lowest

Akhir (Rp} 360 370 274 410

Closing

Volume (Saham)

Volume (Shares) 5.897 167 753 3735

Kapitalisasi Pasar (Rp) 627180446520  644.602.125590  477.354.006518  714.288.841.870

Market Capitalization (Rp)

Informasi Mengenai Penghentian Sementara
Perdagangan Saham (Suspension), dan/atau
Penghapusan Pencatatan Saham (Delisting)

Perseroan Dalam Tahun Buku

Perseroan tidak mengalami penghentian
sementara perdagangan saham atau
penghapusan pencatatan saham

Program Kepemilikan Saham Oleh Karyawan

Information Regarding the Company’s Stock
Suspension and/or Delisting In Fiscal Year

The Company has not experienced a temporary
suspension of share trading or delisting of shares

Employee Stock Ownership Program

Sampai dengan 31 Desember 2022, First Media
belum memiliki program kepemilikan Saham oleh
Karyawan dan/atau Manajemen yang dilak-
sanakan Perusahaan (ESOP/MSOP).

Until December 31, 2022, First Media does not
have employee/management stock ownership
program (ESOP/MSOP).
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Struktur Kepemilikan Saham

Shareholders Structure
31 Desember 2022 | December 31, 2022

Pemegang Saham Jumlah Saham Biasa  Jumlah Nilai Nominal %
Shareholders Number of Common Shares Nominal Value °
Modal Dasar

Authorized Capital 6.967.587.600 3.483.793.800.000

Modal Dasar Ditempatkan dan Disetor Penuh
Issued and Paid-Up Capital

PT Reksa Puspita Karya 588.167.378 294.083.689.000 33,76

PT Ciptadana Capital 342.614.386 171.282.193.000 19,66

PT Trijaya Putra Mulia 160.276.312 80.138.106.500 9,20

Masyarakat dan Kepemilikan dibawah 5%

Public and Shareholders Under 5% 651.159.930 325.579.965.000 37,38
Jumlah Modal Ditempatkan dan Disetor Penuh 1.742167.907 871.083.953.500 100,00

Number of Issued and Paid-Up Capital

Jumlah Saham dalam Portepel

T B r—— g S 5225419693  2.612.709.846.500

Pemegang Saham dengan Kepemilikan Kurang Dari 5%
Shareholders with Ownership Less Than 5%

Kelompok Jumlah Saham
Group Number of Shares
Asing Badan Usaha 140.562.080
Foreign Business Entities
Perorangan 436.000
Individuals
Perusahaan Terbatas 275.990.210
Limited Companies
Reksadana 0
Mutual Funds
Lokal Badan Usaha -
Local Business Entities Perusahaan Asuransi 0
Insurance Companies
Dana Pensiun 0
Pension Funds
Lain-lain 84.300
Others
Perorangan 234.087.340
Individuals
Total 651.159.930
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Riwayat Pencatatan Saham di Bursa Efek Indonesia (Sebelumnya Bursa Efek Surabaya)
History of Share Listing on the Indonesia Stock Exchange (formerly Surabaya Stock Exchange)

Asal Saham Tanggal Pencatatan Tambahan Jumlah Saham Nilai Nominal

Origin of Shares Listing Date Jumlah Saham Beredar Setelah Per Lembar

(Lembar) Transaksi Total Saham (Rp)

Addition Total Nominal

Number of Outstanding Value Per

Shares Shares Share (Rp)

After
Transaction

Penawaran Umum Perdana 27 Januari 2000 20.000.000 20.000.000 500
Initial Public Offering January 27,2000

Pencatatan Seluruh Saham di 25 Pebruari 2000 354.300.000 374.300.000 500
Bursa February 25, 200

Company Listing

Penawaran Umum Terbatas | 2 Pebruari 2007 441.674.000 815.974.000 500
Right Issue | February 2,2007

Pelaksanaan Waran Seri | 27 Juni 2008 13.000.000 828.974.000 500
Exercised Warrant Series | June 27,2008

Pelaksanaan Waran Seri | 1 Juli 2008 500.000 829.474.000 500
Exercised Warrant Series | July 1,2008

Penawaran Umum Terbatas | 24 Mei 2010 912.421.400 1.741.895.400 500
Right Issue Il May 24,2010

Pelaksanaan Waran Seri 28 Januari 2011 1.500 1.741.896.900 500
Exercised Warrant Series I January 28,2011

Pelaksanaan Waran Seri Il 11 Juli 2011 78 1.741.896.978 500
Exercised Warrant Series || July 11,2011

Pelaksanaan Waran Seri I 3 Mei 2013 270.929 1.742.167.907 500
Exercised Warrant Series || May 3,2013
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Identitas Perusahaan
Corporate Identity

Fitsl

Nama Perusahaan
PT First Media Tbk

Kode Saham
KBLV

Kantor Terdaftar

Gd. Lippo Kuningan Lt. 17

JI. H.R. Rasuna Said Kav. B12,
Karet Kuning, Setiabudi,
Jakarta Selatan 12920
Indonesia

Telp: 021 - 50610558

Surat Elektronik
corporate.secretary@firstmedia.co.id

Situs Web
www.firstmedia.co.id

Keanggotaan Asosiasi
Asosiasi Penyedia Jasa Internet Indonesia
(APJII)

Pemegang Saham

. PT Reksa Puspita Karya
PT Trijaya Putra Mulia
PT Ciptadana Capital

e  Masyarakat

Kegiatan Usaha

Penyedia, aggregator dan distributor konten

multimedia

Company Name
PT First Media Tbk

Stock Code
KBLV

Registered Office

Lippo Kuningan 17th Floor
JI. H.R. Rasuna Said Kav. B12,
Karet Kuning, Setiabudi,
Jakarta Selatan 12920
Indonesia

Telp: 021 - 50610558

E-Mail
corporate.secretary@firstmedia.co.id

Website
www.firstmedia.co.id

Association Membership
Indoesia Internet Service Provider
Association (APJII)

Shareholders
° PT Reksa Puspita Karya
° PT Trijaya Putra Mulia
e  PT Ciptadana Capital
. Public

Business Activities
Multimedia content provider, aggregator
and distributor



Nomor Induk Usaha (NIB)

Sehubungan dengan dikeluarkannya Peraturan
Pemerintah Republik Indonesia No. 24 Tahun 2018
tentang Pelayanan Perizinan Berusaha Terintegrasi
Secara Elektronik tanggal 21 Juni 2018, yang kemudian
disebut dengan OSS (Online Single Submission).
Perseroan memperoleh Nomor Induk Berusaha (NIB)
yang dikeluarkan Pemerintah Republik Indonesia
melalui OSS No. 8120310162629 tanggal 22
November 2018.

Business Identification Number

In relation with the issuance of Government
Regulation of the Republic of Indonesia No. 24 year
2018 concerning Electronic Integrated Licensing
Services dated June 21,2018, which known as OSS
(Online Single Submission). The Company obtained
a Business Identification Number (NIB) issued

by the Government of the Republic of Indonesia
through OSS No. 8120310162629 dated 22
November 2018.

Konsep Brand Korporasi
Corporate Brand Concept

Brand Promise:

We create the most insightful, innovative and

empowering experiences from information

communication and entertainment products,

services and content centered around the only

person that matters is you.

Brand Positioning:

Social Catalyst to a Seamless and Exciting Life.

Brand vision:

To be Indonesia’s first choice for information, communications

and entertainment services.

Brand Mission:

We transform lives by providing innovative and exceptional

broadband and media services and solutions.
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Lembaga & Profesi Penunjang Pasar Modal

Kantor Akuntan Publik
Amir Abadi Jusuf, Aryanto, Mawar & Rekan

Alamat:

Plaza Asia Lt. 10 JI. Jend. Sudirman Kav. 59
Jakarta 12190

Tel:021-51401340

Fax:021-51401540

Website: www.rsm.global/indonesia

Tugas & Kewajiban:

Melakukan audit berdasarkan standar
auditing yang ditetapkan oleh Ikatan
Akuntan Publik Indonesia.

Biaya Jasa:
Rp665.000.000

Periode Penugasan:
Pembukuan Perseroan tahun 2022

Biro Administrasi Efek
PT Sharestar Indonesia

Alamat:
SOPO Del Office Towers & Lifestyle,
Tower B Lantai 18

JI. Mega Kuningan Barat Il Lot 10.1-6
Kawasan Mega Kuningan

Tel:021-50815211

E-mail :
customer-relation@sharestar.co.id

Tugas & Kewajiban:

Melaksanakan kegiatan penyimpanan
dan pengalihan hak atas saham para
investor; menyusun daftar pemegang
saham dan perubahannya untuk
melakukan pembukuan pemegang
saham (pembuatan Daftar Pemegang
Saham) atas permintaan emiten; dan
menyiapkan korespondensi emiten
kepada pemegang saham.

Biaya Jasa:
Rp118.478.712

Supporting Institutions & Professionals

Public Accountant Firm
Amir Abadi Jusuf, Aryanto, Mawar & Rekan

Address :

Plaza Asia Lt.10 JI. Jend. Sudirman Kav.59
Jakarta 12190

Tel:021-51401340
Fax:021-51401540

Website : www.rsm.global/indonesia

Main Duties & Responsibilities :
Conducting audits based on auditing
standars established by the Indonesian
Institute of Certified Public Accountants.

Service Fee:
Rp665,000,000

Assignment Period:
Company Bookkeeping in 2022

Share Register Bureau
PT Sharestar Indonesia

Address:
SOPO Del Office Towers & Lifestyle,
Tower B Lantai 18

JI. Mega Kuningan Barat Il Lot 10.1-6
Kawasan Mega Kuningan

Tel :021-50815211

E-mail :
customer-relation@sharestar.co.id

Main Duties & Responsibilities:
Conducting the recording and transfer of
stocks; preparing the list of shareholders
and its changes for the bookeeping at the
request of the Company and preparing
the Company’s correspondence with
shareholders.

Service Fee:
Rp118,478,712



Notaris
Andalia Farida, S.H., M,H.

Alamat:
Gedung Jagat 1, JI. R.P. Soeroso Nomor
42 A, Jakarta Pusat 10350

Tel:021-39836332

Email: andalia39@yahoo.com

Tugas & Kewajiban:

Notaris berperan dalam pembuatan
Berita Acara/Risalah Rapat Umum
Pemegang Saham (RUPS) dan/atau
akta-akta lainnya yang diperlukan
sehubungan dengan keputusan-
keputusan yang diambil dalam RUPS.

Biaya Jasa:
Rp45.000.000

Notary
Andalia Farida, S.H., M,H.

Address :
Gedung Jagat 1st Floor, JI. R.P. Soeroso
Nomor 42 A, Jakarta Pusat 10350

Tel:021-39836332

Email: andalia39@yahoo.com

Main Duties & Responsibilities

Notary participate in the making

of Minutes of General Meeting of
Shareholders (GMS) and/or other deeds
required in related to the decision taken
in the GMS.

Service Fee:
Rp45,000,000
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Anggaran Dasar

Perseroan didirikan dengan nama PT Safira Ananda,
berdasarkan Akta Pendirian No.37 tanggal 6 Januari
1994 dan Keputusan Menteri Kehakiman Republik
Indonesia Nomor C2-1.446 HT.01.01.Th.95 tanggal

1 Februari 1995 yang sudah mengacu kepada Kitab
UU Hukum Dagang (Staatblad Tahun 1847 No.23)
sebagaimana telah diubah, terakhir dengan UU

No.4 Tahun 1971. Perubahan seluruh Anggaran
Dasar berikutnya saat bernama PT Tanjung Bangun
Semesta Tbk yang terdapat pada Akta No.1 tanggal 2
Desember 1999 dan Keputusan Menteri Kehakiman
Republik Indonesia Nomor: C-19466 HT.01.04.TH.99
tanggal 3 Desember 1999.

Perubahan beberapa pasal dalam Anggaran Dasar
berikutnya sekaligus menyusun kembali Anggaran
Dasar Perseroan saat bernama PT Broadband
Multimedia Tbk yang terdapat pada Akta No.56
tanggal 30 Juli 2001 dan Penerimaan Laporan Akta
Perubahan Anggaran Dasar oleh Menteri Kehakiman
dan Hak Asasi Manusia Republik Indonesia Nomor:
C-08744 HT.01.04.TH.2001 tanggal 19 September
2001.

Perubahan seluruh Anggaran Dasar berikutnya saat
bernama PT First Media Tbk yang terdapat pada
Akta No.42 tanggal 15 Agustus 2008 dan Keputusan
Menteri Hukum dan Hak Asasi Manusia Republik
Indonesia Nomor: AHU-74501.AH.01.02. Tahun
2008 tanggal 16 Oktober 2008 yang sudah mengacu
kepada UU No. 40 Tahun 2007 tentang Perseroan
Terbatas.

Article Association

The Company is established under the name of

PT Safira Ananda, based on notarial Deed No. 37
dated January 6,1994 and Decree of the Minister
of Justice of the Republic of Indonesia Number
C2-1.446 HT.01.01.Th.95 dated February 1, 1995
that have been referred to the following Indonesia
Commercial Code (Gazette Year 1847 No. 23)

as amended, the latest by Law No. 4 of 1971.
Amendment of Articles of Association following
currently named PT Tanjung Bangun Semesta Tbk
contained in the Deed No. 1 dated December 2,
1999 and the Decree of the Minister of Justice of the
Republic of Indonesia No. C-19466 HT.01.04TH.99
dated December 3, 1999.

Amendment of some of the provisions in Article

of Association following as well as recast Articles

of Association currently named PT Broadband
Multimedia Tbk contained in the Deed No. 56 dated
July 30, 2001 and Receiving Reports of Amendment
of Articles of Association by the Minister of Justice
and Human Rights of the Republic of Indonesia
Number: C- HT.01.04.TH.2001 dated on September
19,2001.

The following Amendment of the Articles of
Association following is currently named PT First
Media Tbk contained in the Deed No. 42 dated August
15th, 2008 and the Minister of Justice and Human
Rights of the Republic of Indonesia Number: AHU-
74501.AH.01.02.Tahun 2008 dated October 16,

2008 that have been refers to Law No. 40 Year 2007
regarding limited liability Company.



Perubahan terakhir seluruh Anggaran Dasar saat
bernama PT First Media Tbk terdapat pada Akta
No.33 tanggal 15 Mei 2015 dan Penerimaan
Pemberitahuan Perubahan Anggaran Dasar oleh
Menteri Hukum dan Hak Asasi Manusia Republik
Indonesia Nomor: AHU-AH.01.03-0940134 tanggal
11 Juni 2015 yang sudah disesuaikan dengan
Peraturan Otoritas Jasa Keuangan Nomor: 32/
POJK.04/2014 dan Nomor: 33/ POJK.04/2014 serta
peraturan perundang-undangan lain yang berlaku di
bidang pasar modal.

Sehubungan dengan berlakunya Peraturan
Pemerintah Republik Indonesia No. 24 Tahun 2018
tentang Pelayanan Perizinan Berusaha Secara
Elektronik tanggal 21 Juni 2018, yang lebih dikenal
dengan OSS (Online Single Submission), Perseroan
telah melakukan penyesuaian atas maksud dan tujuan
usaha Perseroan dalam Anggaran Dasar Perseroan
sebagaimana dimuat dalam Akta Pernyataan
Keputusan Rapat Perseroan No.23 tanggal 26 April
2019.

Perubahan terakhir atas Anggaran Dasar Perseroan
sebagaimana dimuat dalam Akta Pernyataan
Keputusan Rapat Perseroan No. 15 tanggal 25

Juni 2021, dibuat di hadapan Andalia Farida,

S.H., M.H Notaris di Jakarta, yang isinya adalah
mengenai perubahan Anggaran Dasar dalam rangka
penyesuaian dengan POJK 15/2020, diantaranya
perubahan pada Pasal 9, Pasal 10, Pasal 11, Pasal

12 dan Pasal 13 Anggaran Dasar Perseroan. Akta
tersebut telah memperoleh persetujuan dari Menteri

Hukum dan Hak Asasi Manusia berdasarkan Surat No.

AHU-AH.01.03-0430925 Tahun 2021 tanggal 23 Juli
2021.

The latest amendment of the Articles of Association
currently named PT First Media Tbk contained

in Deed No.33 dated May 15, 2015 and Receipt

of Notification of Amendment of Article of
Association by the Minister of Law and Human
Rights of the Republic of Indonesia Number:
AHUAH.01.03-0940134 dated June 11,2015 which
has been adapted to the Financial Services Authority
Regulation No.32 / POJK.04 / 2014 and No.33/
POJK.04 /2014 as well as laws and other Law and
Regulation prevailing in the capital market.

Inrelation with the issuance of Government Regulation
of the Republic of Indonesia No. 24 year 2018
concerning Electronic Integrated Licensing Services
dated June 21,2018, which known as OSS (Online
Single Submission), the Company has made required
adjustment to Company's Purpose and Objective of
Business under the Company’s Articles of Association
as stipulated in the Deed of Statement of Shareholders’
Resolution No. 23 dated April 26,2019.

The latest amendment to the Company’s Articles of
Association as contained in the Deed of Statement
of the Company’s Meeting Resolutions No. 15 dated
June 25,2021, which was drafted in front of Andalia
Farida, SH., M.H Notary in Jakarta, the contents of
which are changes to the Articles of Association in the
context of adjustment to POJK 15/2020, including
changes to Article 9, Article 10, Article 11, Article

12 and Article 13 Company’s Articles of Association.
The deed has obtained approval from the Minister of
Law and Human Rights based on Letter No. AHU-
AH.01.03-0430925 Year 2021 dated July 23, 2021.

055

PT First Media Tbk | Annual Report & Sustainability Report 2022



056

02 - Profil Perusahaan | Company Profile

Sekilas PT First Media Tbhk

A Glance of PT First Media Thk

Sejak tahun 2007, PT Broadband Multimedia

Tbk berubah menjadi PT First Media Tbk.
Perseroan menetapkan diri menjadi pelopor
layanan telekomunikasi dan multimedia terpadu di
Indonesia dengan konsep Triple Play, yaitu layanan
televisi berlangganan, layanan internet pita lebar
berkecepatan tinggi dan layanan komunikasi data
melalui jaringan telekomunikasi digital.

Perjalanan panjang Perseroan dalam bisnis TIK
membawa arah kebijakan strategi yang menempatkan
Perseroan sebagai perusahaan induk (holding
company) yang menjalankan bidang usaha Teknologi,
Media dan Telekomunikasi (TMT) di Indonesia.
Segenap kebijakan dan strategi usaha Perseroan
berorientasi kepada tujuan untuk menjadi perusahaan
bisnis TMT yang terdepan, serta mampu mendukung
rencana Pemerintah untuk mencapai target
kehidupan masyarakat dengan kekuatan teknologi
digital yang berkontribusi bagi kemajuan bangsa

dan pembangunan ekonomi nasional. Konsep TMT
sungguh selaras dengan paparan visi Pemerintah
Indonesia dalam forum Pertemuan WSIS (World
Summit on the Information Society) tahun 2016 di
Jenewa, Swiss.

Di dalam grup usaha, Perseroan telah membangun
kesinambungan dan koordinasi strategis disetiap anak
usahanya. Meski pembangunan sinergi yang begitu
kompleks dan butuh pengawasan tata kelola yang baik,
Perseroan telah menciptakan integrasi dan kerjasama
yang baik diantara anak usahanya. Saat ini Perseroan
telah mengoperasikan berbagai model bisnis seperti
penyedia jaringan jasa layanan internet, penyedia jasa
layanan televisi berlangganan, penyediaan konten,
serta dengan entitas anak yang bergerak di bidang
pembangunan infrastruktur telekomunikasi.

Since 2007, The Company has changed its name

from Kabelvision into First Media. The Company has
defineitself as integrated telecommunication and
multimedia services pioneer in Indonesia with its Triple
Play concept, which is pay television service, high
speed broadband wireless internet access and data
communication service over digital telecommunication
network.

The Company’s long journey in the ICT business has
led to a strategic policy that places First Media as a
holding company running the Technology, Media and
Telecommunications (TMT) business in Indonesia.

All of the Company’s policies and business strategies
are oriented towards the goal of becoming a leading
TMT business company, and able to support the
Government’s plan to achieve people’s life targets
with the power of digital technology that contributes
to the progress of the nation and national economic
development. The TMT concept is truly in line with the
exposure of the Indonesian Government’s vision at the
2016 WSIS (World Summit on the Information Society)
meeting in Geneva, Switzerland.

Inside the business group, the Company has built
sustainability and strategic coordination in each

of its subsidiaries. Despite the complex synergy
building and requiring good governance oversight,
the Company has created good integration and
cooperation among its subsidiaries. Currently, The
Company has operated various business models such
as internet service network service providers, pay
television service providers, content providers, as well
as with subsidiaries engaged in the construction of
telecommunications infrastructure.



Sejumlah entitas anak yang dimiliki oleh Perseroan telah
meningkatkan taraf bisnis Perseroan di Indonesia. Meski
demikian, Perseroan masih memiliki peluang untuk

bisa memperkaya portofolio bisnis dalam memajukan
bisnis TMT. Peluang atau momentum terbaik telah
diperjuangkan oleh Perseroan pada tahun 2019 dengan
mengakuisisi beberapa Perusahaan yang bergerak
dalam bisnis media (media cetak maupun online). Tujuan
akuisisi tersebut untuk menambah portofolio bisnis,
sehingga Perseroan dapat memajukan nilai bisnis,
menguatkan posisi keuangan, serta meningkatkan

nilai Perseroan bagi pemegang saham dan pemangku
kepentingan.

Pada tahun 2022, Perseroan berfokus pada

segmen Media dan Pembuatan Konten setelah
dilaksanakannya transaksi material atau penjualan
kepemilikan saham di PT Link Net Tbk kepada Axiata
Investments (Indonesia) Sdn. Bhd. dan PT XL Axiata
Tbk pada tanggal 22 Juni 2022. Hasil penjualan saham
tersebut memberikan kekuatan bagi Perseroan untuk
mengokohkan portofolio bisnis dalam bidang Media
dan Pembuatan Konten.

A number of subsidiaries owned by the Company have
improved the Company’s business level in Indonesia.
However, the Company still has the opportunity

to enrich its business portfolio in advancing TMT’s
business. The best opportunity or momentum has
been fought for by the Company in 2019 by acquiring
several companies engaged in the media business (print
and online media). The purpose of the acquisition is to
increase the business portfolio, so that the Company
can advance business value, strengthen its financial
position, and increase the value of the Company for
shareholders and stakeholders.

In 2022, the Company focus on the Media and

Content Creation segment after the following the
implementation of material transactions or the sale

of share ownership in PT Link Net Tbk to Axiata
Investments (Indonesia) Sdn. Bhd. and PT XL Axiata
Tbk on June 22,2022. The proceeds from the sale of
shares provide strength for the Company to strengthen
its business portfolio in the field of Media and Content
Creation.
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VISI
PERSEROAN

Company Vision

MISI
PERSEROAN

Company Mission
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Menjadi perusahaan penyelenggara jasa megamedia
terpadu terkemuka di Indonesia yang menyediakan
layanan:

. Content - Konten untuk Internet, TV, media/
surat kabar
e Channels - Memproduksi “In-house channel”

To become the premier integrated megamedia
services company in Indonesia that provide

services:

. Content - Content for Internet, TV, media/
newspaper

. Channels - Produce “In-house channel”

. Menjadi pelopor di bidangnya

. Mengutamakan kompetensi dan profesionalisme

e  Fokus pada pelanggan

e Menjadi pilihan utama untuk berkarir

e Partisipasi dalam tanggung jawab sosial
perusahaan

e Semangat dalam bekerja

e  Tobetheleaderinits field

e  Toemphasize on competence and professionalism
e  Tofocus on customer centric

e  Tobecome prime employer of choice

e  To participate in corporate social responsibility

e  Topassionat work



